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THE APP/RENTICE: SCHOLARSHIP COMPETITION

INTRODUCTION

School of Communication Arts 2.0 is the advertising industry’s school for aspiring
creatives. Later in this document, there is an article from the trade magazine
Campaign, which explains what makes our school so unique. Winning a scholarship at
our school is a fast track to a career in advertising, and there are two scholarships
(each worth £13,000) up for grabs.

CONTEXT

More than 3 billion apps have been downloaded from the iTunes App Store. Tens
of thousand of people are making a very good living by creating new mobile
apps. Three years ago, the number of people making a living from mobile apps
would just about fill a phone shop. The launch of the iPhone and App Store
changed everything.

General consensus is that this is just the beginning. Analysts predict exponential
growth in mobile apps. Advertising agencies are being asked to create mobile
applications for their clients. Students can research examples of these by
searching for ‘Branded Utility’ online.

This scholarship competition is open to anyone between the ages of 16 and 18 on
January 17 2010. Marketers describe this group as belonging to the “mobile
generation” because they are the first generation to have been born into a world
with mobile phones. Quite simply, they understand mobile better than any other
generation.

THE BRIEF

The APP/RENTICE is a competition designed to help us find raw creative talent.
We are looking for an original idea, explained well.

Come up with an idea for a mobile app and explain it to us. That's it!
It can be a new type of game, or something useful (we call these utilities).

We don’t expect anyone to submit a built mobile application. We want to find
people with vision and the ability to communicate their vision.



SOME HELPFUL HINTS

There are an infinite number of ideas waiting to be discovered. Solving a brief
like this requires some focus and structure. Follow the steps outlined below for a
better chance of winning this competition:

1.

2.

10.

First decide whether you want to create a new game or a utility.

Spend some time looking at games or utilities on the iTunes App Store and
other online retailers.

Whilst looking through them, keep a pad of paper nearby. This is your
‘Wouldn't it be cool...” pad. Carry this pad around with you for a few days.
You should aim for 50 'Wouldn't it be cool’ statements.

EXAMPLES OF "'WOULDN'T IT BE COOL STATEMENTS'

*  Wouldn't it be cool if there was a game where you used
your camera phone to ‘shoot’ your friends and it turned
them into zombies.

*  Wouldn't it be cool if there was an app that showed
which local businesses are hiring staff and giving work
placements.

Come up with as many as possible and make them as different as possible
so that you get variety of ideas. Don't start evaluating them yet!

Go through your list of cool statements, crossing them off if you think
there is already a similar app.

From the statements that are left, choose your favourite two or three ideas.
Note — this is the first time that vou should evaluate your statements.

For each of your remaining statements, start asking yourself some ‘open’
questions. Open questions usually start with How, What, Where, When,
Which, Who and Why.

The more thought you put into these questions, the more insightful your
answers will be.

EXAMPLES OF OPEN QUESTIONS

How do you earn points?

Who is this aimed at?

What makes it addictive?

How would granny describe it?

You don't need to build the app, you just need to describe it so well that
we completely understand what you are thinking.

Use words, photos, graphs, sketches, etc. to explain your idea. There is a
sample submission available for download online, so that you can see what
we are looking for.



RULES OF ENTRY
*  You must be between 16 and 18 years old on 1% January 2010.

* You must submit your entry online at
www.SchoolCommunicationArts.com/app

*  Your entry should be submitted either as a PDF, Word or PowerPoint
document. No other formats will be accepted.

*  Your entry should include; (i) Your Name, (ii) Contact details, (iii) Date of
birth, (iv) Name of school.

e Your entry must be submitted before 30" April 2010.

MORE INFORMATION

* A sample submission is available for download online at
www.SchoolCommunicationArts.com/app

* A scholarship competition for over-18s is launching soon. Check the
website for more information.
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